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Answer in Brief (Any Five)
What do you mean by market?
Give the difference between needs and wants
What do you mean by internal marketing?
Give the concept of the product mix.
What is product elimination?
What do you mean by standardisation?
What is assembling?

Describe factors affecting business strategies over time.

OR
What do you mean by relationship marketing?
Explain in detail Digital marketing.

Describe the product life cycle with examples.
OR

Explain the types and functions of packaging.

Discuss why a new product fails in the market.

Write short notes (Any two)

(1) services (i1) content marketing (iii) product diversification (iv) labelling
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Mr. Rameshbhai Patel is a renowned merchant of Gujarat who produces and sells
different types of spices under the brand name Annapurna masala. The quality and
taste of his products have remained intact for the last 30 years, but now, over the last
few months, the sales of the company are declining rapidly. The company’s orders
are being cancelled and returned by wholesalers. As he enquired into the matter,
he came to know that many new companies were selling spices by different brand
names at cheap prices and quality. In this situation, you were asked to answer the

following questions.

Suggest a suitable marketing strategy for the company.

Which type of pricing policy is suitable for the company?

Give a suitable advertising policy for the company.
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