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RAN-2408000603020010
S.Y.B.Com. (Sem.-III) Examination March - 2026

Marketing - I (Major)

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

GUJARATI VERSION

â.1.  V|„$L$dp„ S>hpb (L$p¡B‘Z ‘p„Q)    10
 i. bÅf“p¡ A’® iy„ R>¡?
 ii. S>ê$qfepsp¡ A“¡ BÃR>pAp¡ hÃQ¡“p¡ saphs S>Zphp¡
 iii. Ap„sqfL$ dpL£$qV„$N“p¡ A’® iy„ R>¡?
 iv. DÐ‘pv$“ rdîZ“p¡ ¿epg Ap‘p¡.
 v. DÐ‘pv$“ “pb|v$u iy„ R>¡?
 vi. dp“L$uL$fZ“p¡ A’® iy„ R>¡?
 vii. A¡k¡çbtgN iy„ R>¡?

â.2.  kde S>sp„ ìep‘pf ìe|lfQ“pAp¡“¡ Akf L$fsp ‘qfbmp¡“y„ hZ®“ L$fp¡.  14
A’hp

 A. qfg¡i“ri‘ dpL£$qV„$N ’u sdpfp¡ iy„ A’® R>¡?    7
 B. qX$rS>V$g dpL£$qV„$N rhi¡ rhNshpf kdÅhp¡.    7

â.3.  Dv$plfZp¡ kp’¡ DÐ‘pv$“ Æh“ Q¾$“y„ hZ®“ L$fp¡.   14
A’hp

 A. ‘¡L¡$tS>N“p âL$pfp¡ A“¡ L$pep£ kdÅhp¡.    7
 B. bÅfdp„ “hy„ DÐ‘pv$“ L¡$d r“óam Åe R>¡ s¡“u QQp® L$fp¡.  7

â.4. A. V|„$L$u “p¢^ gMp¡. (L$p¡B‘Z b¡)    6
  (i)  k¡hpAp¡  (ii)  kpdN°u dpL£$qV„$N  (iii)  DÐ‘pv$“ h¥rhÝeL$fZ  (iv)  g¡btgN

 B. L¡$k õV$X$u:
  îu fd¡icpB ‘V¡$g NyS>fps“p A¡L$ â¿eps h¡‘pfu R>¡ S>¡ AÞ“‘|Zp® dkpgp b°pÞX$ “pd l¡W$m rhrh^ 

âL$pf“p dkpgp“y„ DÐ‘pv$“ A“¡ h¡QpZ L$f¡ R>¡. R>¡ëgp 30 hj®’u s¡d“p DÐ‘pv$“p¡“u NyZhÑp A“¡ 
õhpv$ A„L$b„^ R>¡, ‘f„sy lh¡, R>¡ëgp L¡$V$gpL$ drl“pAp¡’u, L„$‘“u“y„ h¡QpZ TX$‘’u OV$u fü„y R>¡. 
L„$‘“u“p Ap¡X®$f fv$ L$fhpdp„ Aphu füp R>¡ A“¡ lp¡g¡k¡gfp¡ Üpfp ‘fs L$fhpdp„ Aphu füp R>¡. s¡dZ¡ 
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Ap bpbs“u s‘pk L$fsp„, s¡d“¡ Mbf ‘X$u L¡$ OZu “hu L„$‘“uAp¡ kõsp cph¡ A“¡ lgL$u NyZhÑp 
‘f rhrh^ b°pÞX$ “p “pd¡ dkpgp h¡Qu flu R>¡. Ap [õ’rsdp„, sd“¡ “uQ¡“p âñp¡“p Ap‘hp dpV¡$ 
L$l¡hpdp„ Aph¡ R>¡.

 i. L„$‘“u dpV¡$ ep¡Áe dpL£$qV„$N ìe|lfQ“p k|Qhp¡    2
 ii. L„$‘“u dpV¡$ L$ep âL$pf“u qL„$ds “urs ep¡Áe R>¡?    2
 iii. L„$‘“u dpV¡$ ep¡Áe Ål¡fps “urs Ap‘p¡.     2

ENGLISH VERSION
Q.1.  Answer in Brief (Any Five)     10
 i. What do you mean by market?
 ii. Give the difference between needs and wants
 iii. What do you mean by internal marketing?
 iv. Give the concept of the product mix.
 v. What is product elimination?
 vi. What do you mean by standardisation?
 vii. What is assembling?

Q.2.  Describe factors affecting business strategies over time.   14
OR

Q.2. A. What do you mean by relationship marketing?   7
 B. Explain in detail Digital marketing.     7

Q.3.  Describe the product life cycle with examples.  14
OR

Q.3. A. Explain the types and functions of packaging.   7
 B. Discuss why a new product fails in the market.   7

Q.4. A. Write short notes (Any two)     6
	 	 (i)	services	(ii)	content	marketing	(iii)	product	diversification	(iv)	labelling

 B. Case Study:
  Mr. Rameshbhai Patel is a renowned merchant of Gujarat who produces and sells 

different types of spices under the brand name Annapurna masala. The quality and 
taste of his products have remained intact for the last 30 years, but now, over the last 
few months, the sales of the company are declining rapidly. The company’s orders 
are being cancelled and returned by wholesalers. As he enquired into the matter, 
he came to know that many new companies were selling spices by different brand 
names at cheap prices and quality. In this situation, you were asked to answer the 
following questions. 

 i. Suggest a suitable marketing strategy for the company.   2
 ii. Which type of pricing policy is suitable for the company?   2 
 iii. Give a suitable advertising policy for the company.   2


